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Job Functions By Region

Midwest | 17%

Biz Dev. West

C-Level
37% 3
Northeast
18%
Southeast
Middle 20%
Sales | 7% Management
ales | 7% 16% - » b
Prod. Mng. S
11% Southwest | 9%
1,800+
Annual Revenue Attendees in Top Industries

2020

$1B+ | 30%

Number of
Employees
$500M-$1B | 5%
Banking & Finance | 46%
$20M-$100M | 11% 1,000+ | 44%

Finance
Technology
(FinTech) | 10%

100-1,000 |15%

Less than 100 | 41%
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Payments | 16%
Up to $20M | 47%

Technology

7%
Other | 7%
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EXHIBITOR BOOTH

Become an Exhibitor

Investment: $3,625

Our packages drive brand value and networking opportunities with industry leaders who are shaping
the future of mobile and digital commerce. As an MPC21 exhibitor, your services and brand will be
prominently featured in our constellation of FinTech and Mobile and Digital Commerce all stars.

Companies Who Should Exhibit
MPC is the ideal meeting place for companies in:

ABanking & Finance AlInternational Business
APayments: Merchants, Acquirers, 1SOs, AHighrisk Markets

Payments AMarketing & Customer Experience
AGovernment & Regulation AVerticals: Retail, Medical, Entertainment,
ATechnology & Telecom Defense & More
A Security AcChannels: Integrators, VARs & Sales Agents

AB2C, B2B & P2P

All Booths Include:
A(2) Exhibitor Passes ~
AC1) 6’ x30” draped/ s

If desired, exhibitors may provide:
ABranded table skirt
AVertical banner signagewst fitbehind6 *  t
ATabletop signage
APromotional literature/giveaways

Sponsor may order (at own cost)
A Power

A Dedicated Internet

A Equipment, etc.

In the event of MPC21 going virtual, a virtual
booth will be provided.
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FEATURED OPPORTUNITIES

Workshop

Create an event of your own and leverage the MPC audience. Your content your way. Sponsorship
includes:

A Fourpiece drip campaign with accompanying social media posts

A Acknowledgment on agenda

A Leads from workshop

Full-Day Investment: $40,000 Half-Day Investment: $25,000

A 6+ hours content opportunity A Up to 4 hours content opportunity
A (2) 15minute breaks A (1) 15minute break

A Networking lunch opportunity A Leads from workshop

A Leads from workshop

Webinar

Investment: $7,500

Build momentum and audience engagement with exclusivegment content. Sponsorship includes:
A 20-30-minute webinar

A Fourpiece drip campaign with accompanying social media posts

A Leads from webinar

A All logistics managed by MPC
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SPEAKING OPPORTUNITIES

Keynote Speaking Opportunity

Investment: $9,500

Keynote sessions are the most heavily attended
sessions. Get your content delivered to the
MPC audience in a tutorial format. Time
allotment includes audience Q&A. Sponsorship
includes:

A 20-minute speaking opportunity

A Acknowledgement in agenda

A Leads from keynote session

Panel Session Opportunity

Investment: $8,650

Does your content include various viewpoints?
Get your content delivered to the MPC
audience in a panel format. Time allotment
includes audience Q&A. Sponsorship includes:
A 35-minute panel opportunity

A Acknowledgement in agenda

A Leads from panel session

Panel Seat Opportunity

Investment: $5,500

Participate as a panelist on a thifiye-minute
panel session. Time allotment includes audienc§
Q&A. Sponsorship includes:

A 35minute panel seat opportunity
A Leads from panel session

mpcevent.com ’ ’ ’ AUGUST 2021



OPPORTUNITIES

e

M.

The Digital Commerce Even

OTHER OPPORTUNITIES

Networking

Investment: Pricing Varies

Don’t miss this

content in a more casual format. Sponsorship

includes:

A Acknowledgement on agenda

A Local logo recognition as needed

A Up to 5minute video to play onsite or en
demand

Blogs

Investment: $500 ea.

Let MPC help spread your content by

contributing a blog. Sponsorship includes:

A 300-700-word blog (provided by sponsor) to
be posted on MPC and MM&T websites

A Accompanying graphic (provided by sponsor)

A Posted on MPC and MM&T websites

Feature & Benefits Videos

Investment: Call for information

Have whiteboard or animated explaingceo
marketing piece created for your use.
Sponsorship includes:

A Local logo recognition as needed

A 5-minute onsite, online or omlemand videos

mpcevent.com

Video Interview
Investment: $2,500

o ppor tHaveia QA marketirg piece ceeatgddou your

use. Sponsorship includes:

A Local logo recognition as needed

A 25-minute video professionally edited, with
branding, captions, music

Registration

Investment: $6,500

Get noticed by every single attendee who

registers for the MPC event. Sponsorship

includes:

A Acknowledgement on registration
confirmation

A Local logo recognition as needed

Lanyards

Investment: Call for information

Have your logo printed on the show lanyards
that all attendees will be given at the event.
Sponsorship includes:

A Up to two-color printing

A Distributed at onsite registration
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PACKAGES
ST e | cow | et | oravono |
$16,625 $23.275 $27.625 $55.625

INVESTMENT

$15,000 $20,000 $25,000 $50,000
Event Passes 2 3 4 4
Logo Recognition \% \' \ \'
Exhibit Booth \Y, \Y \Y \Y
Z)?g\ll?dce;:;/ E?V\slg)c/)nsor) v v v v
Speaking Opportunity Panel Seat*  Panel Session* Keynote* Keynote*
Networking Function Break* Breakfast* Lunch* Lunch*
Blogs 2 2 4 Unlimited
Video Interview \% \" \'
HaltDay Workshop OR Vv

3-piece Webinar Series

*Based on availability.

All sponsorships include:
A Logo recognition at their tiered level on marketing materials and onsite signage.
A Postevent registration/attendee list to include:

A Name

A Title

A Company

A Phone

A Mailing Address

A Demographic Details
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ABOUT MPC21

MPC21 is the must-attend event for
business development, market
intelligence and networking!

Sponsored by Mobile Marketing & Technology
Magazine, MPC attracts an executiezel audience
from across the mobile and digital commerce
ecosystem.
\Ill

Our track record is long and laudable; 2021 marks o

the 11" year and the 18 MPC. Unlike many other The Digital Commerce Event
events, MPC attracts an elite group of professionals
for a multiday conversation about the opportunities
and challenges of mobil e comm
experience from which attendees emerge with the

knowledge, resources and relationships to thrive in

an evolving market.

Past & Present Participants

Altle ALIASWIRE Bﬂ"k,o,;;’"“ CapitalOne CHASE Cltl CreditUnionTimes

FREEDOMPAY 7‘9&:&7 &I GLENBROOK Go gle GRUBHUB  Heartland

A Global Payments Company

()

Rypur @ JD.POWER  @Kount m

mastercard.

o L .

MSbank eys 00 verizon’ (YD) Zelle

Marla Ellerman at 602315-8808 or
Tracy Lai at 646247-2543 or

Dale Laszig at 9739300331 or
Danni Thorpe at 7072282675 or

mpcevent.com
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